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From the President’s Desk 
By Don MacLean 

Happy New Year to everyone. I hope everyone had a great holiday and that you 
found some new hunting and fishing equipment under the tree. This was a special 
Christmas for the MacLean family as we celebrated it with our first grandchild. The 

best Christmas gift ever. As we prepare to welcome in a new year I always like to reflect on the past year 
and look at my hopes for the new one. 

The Outdoor Writers of Canada held our 2015 convention in Rocky Harbour in Newfoundland and 
Labrador. As vice-president it was my responsibility to organize the event. It was a challenge but, with 
the support of our executive, we were able to pull it off. Rocky Harbour is a wonderful place and I think 
everyone who attended left with a new appreciation for the beauty of Newfoundland and Labrador. Last 
year you also heard requests from the OWC executive for members to consider serving on various 
positions within the Outdoor Writers of Canada. In the last issue of Inside Outdoors I was pleased to 
report that Nova Scotia member Andrew Lowles agreed to serve as the Eastern Director. In this issue I 
am very pleased to report that Chris Hockley has agreed to serve as Ontario Director while Othmar 
Vohringer will become our Director for British Columbia. Both Othmar and Chris bring a great deal of 
knowledge and enthusiasm to their positions. Please join me in thanking Chris and Othmar for stepping 
up and welcome them to the Executive. 

Heading into the New Year there are several issues that will be a priority for me in 2016. At this point the 
only vacancies on our executive is the vice-president as well as a director for Quebec. Filling these 
positions are at the top of my To-Do list for this year. If you have any suggestions regarding potential 
candidates please contact me. As always we will be recruiting new members, both corporate and writers. 
With your help we can build our membership across the country. 

Finding new markets for our product, especially in the digital age, is an ongoing challenge. I know that I 
am struggling to make the transition from my traditional print markets to a more online presence. This 
will be a challenge for us but, with your help, I know we will develop some new and innovative solutions. 

I hope you all have a safe winter and Best Wishes for the New Year.  

 
         Andrew Lowles                       Chris Hockley                      Othmar Vohringer 
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Don’t forget to join us on Facebook. 

 

Executive Director’s Report 
by TJ Schwanky 

As we welcome the New Year, we also welcome two new directors to the Outdoor 
Writers of Canada Board of Directors. Ontario members will be familiar with Chris 
Hockley. Chris served as Ontario Director, Vice President and Corporate Director 
before his career took him to South Carolina. Well, we are pleased Chris is back in 
Canada and is eager to once again get involved with the OWC. Chris will be assuming 

the duties of Ontario Director, so please take a moment to welcome him back. Long-time member, 
Othmar Vohringer, has graciously accepted the position of British Columbia Director. Othmar is actively 
involved in the outdoor media and will represent the needs of BC members on the Board well. If you have 
any news about things going on in BC, I'm certain Othmar would be pleased to hear from you. 

I hit a bit of a personal milestone in December of 2015 and that was the publication of my 1,000th 
feature/column as a freelancer. Through a rough calculation, I figure I've written in the neighbourhood of 
1.5 million words about hunting, fishing and the outdoors. It's an industry that's been good to me over 
the past 30 years but I have to wonder what opportunity the next 30 years will hold for outdoor 
communicators in Canada. The Outdoor Writers of Canada is constantly working to keep up with 
technology and while opportunities to have the written word published on paper have decreased, many 
of our members are enjoying successful careers on the Internet. The digital word is becoming 
increasingly important to our members and while old guys like me celebrate printed magazine 
milestones, I truly believe the industry will remain strong and that those who adapt will be celebrating 
their own milestones in years to come. Don't forget to check out all of the opportunities for digital 
communicators in our National Awards. 

Speaking of the National Communication Awards, don't forget the deadline for entry is February 22, 
except for the Canadian Sportfishing Association Award that is March 31. This means your entries need to 
be received by our Awards Chair on or before February 22. All of the rules of submission can be found in 
this newsletter and on the website. There are a few changes this year so please read them carefully 
before putting your submission together. There is a significant amount of prize money up for grabs so be 
certain to enter. 

I'm certain you've heard about the recent controversy surrounding the African Hunting Event shows in 
Toronto, Saskatoon and Calgary. This comes as part of the continuing fallout from the Cecil the Lion 
debacle. Not surprising, the media coverage of this has been horribly uninformed. There's been talk about 
water buffalo and tigers just to name a couple of the glaring errors. This is a hot topic and undoubtedly 
one many of our members will be covering. It's a subject that deserves a subjective view, especially for 
those writers that have never been to Africa. There are some excellent resources out there to support 
both sides of the debate. As hunters that write, it's more important than ever that we get the facts the 
right. The future of hunting could truly be in our hands.  

TJ Schwanky, 
Executive Director 
Email: outdoorwritersofcanada@shaw.ca  

https://www.facebook.com/OutdoorWritersofCanada?fref=ts
https://www.facebook.com/OutdoorWritersofCanada?fref=ts
mailto:outdoorwritersofcanada@shaw.ca
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To do... 
Renew 2015 membership at 
www.outdoorwritersofcanada.com 

Eastern Region Report 
By Andrew Lowles 

I would like to thank you all for the warm welcome, and take this opportunity to tell you a bit 
more about myself. As Don MacLean mentioned in the Nov/Dec 2015 Inside Outdoors, I work 
for the Inland Fisheries Division of the Nova Scotia Department of Fisheries. Born and raised in 

Eastern Ontario, I completed two diplomas at Fleming College, did my undergraduate degree in biology at Trent 
University and my graduate degree in aquatic ecology at Queen’s University in Kingston, Ontario. Despite my full work 
schedule, my busiest times happen off the clock at home in McLellans Brook, NS. I am a father of two beautiful daughters, 
Kendall and Addison (ages four and two) and married to an avid angler, outdoors woman, returning full time university 
student and very understanding wife, Erin.  

Raising children to embrace outdoor pursuits is a delicate and often difficult balance. As seasoned anglers and hunters, 
we challenge ourselves to harvest mature bucks, fool Atlantic salmon, and appreciate physically demanding hunts in 
remote camps. With limited windows of opportunity to fill our tags, we may be forced into choice: do I grab the bow and 
sit in the tree stand at 5 a.m., or dust off the old Cooey, load Barbie’s backpack and aim for an 8:30 a.m. departure? 

Admittedly, our choices are rarely this difficult. The best day to introduce kids to hunting is likely not the same day the 
stiff northeast wind sends bluebills crashing into your blocks, nor are cool temps and the “fish of a thousand casts” going 
to have them begging for a return trip. For many kids, they see hunting and fishing as a way to spend time with someone 
special to them. I just leaned over to ask my four-year-old daughter, Kendall what is her favorite thing about fishing. Her 
reply had nothing to do with fishing.  For her, the highlight of her day was spending time with Braxton, the four-year-old 
son of my good fishing buddy. 

That isn’t to say that success doesn’t sweeten the deal. Last winter, we took advantage of our new rural surroundings 
and Mother Nature’s fluffy white humor to try something new to us—snaring rabbits. After a little Internet research, we 
strapped up the snowshoes and ventured out together. It was Kendall’s job to find rabbit raceways and daddy’s job to 
twist a loop and set the snare. The following morning we retraced our steps in the snow without much expectation. Well 
I’ll be darned! We got our first snowshoe hare of the year. At sunrise for the next three weeks, I checked and reset the 
snares.  About half of those mornings, Kendall chose to join me on all but the coldest mornings. Upon my return, she 
would be waiting at the door, anxious to hear of our success. Over three weeks, we managed to get 13 rabbits. She 
carefully inspected each hare that we bagged, helped in the skinning, stew making and every part in between.  

With 2015 now behind us, take a moment to reflect on your season past. What were some your biggest 
accomplishments? What have you learned and what will you do differently moving forward? For me, two highlights 
stand out above all others, and neither involves my personal success. First, both of my daughters caught their first fish. 
Their excitement was electric. It has become apparent that even at four-years-old, fishermen exaggerate the size of their 
catch. The second thing that stands out is just how many new people I was fortunate enough to fish with this year. 
Hearing of their success and absorbing every ounce of knowledge they were willing to share was atop my list. 

In the New Year, I want to encourage each of you to do a few things. First, introduce someone young to the great 
outdoors, for they are the next generation of our sport. Here in Nova Scotia, the average angler is 58 years-of-age. We 
need to work to get our youth off the couch and into nature. Second, share the boat, riverbank, duck blind or take an 
upland walk with someone with whom you’ve previously not hunted or fished. You might just learn something. And 
finally, volunteer with an organization that works to protect resources dear to you. There is strength in numbers and 
many hands make light work. 

Have a safe and happy holiday. 

Andrew Lowles 
Eastern Region Director 
Andrew.Lowles@novascotia.ca  

http://www.outdoorwritersofcanada.com/
mailto:Andrew.Lowles@novascotia.ca
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Western Region Report 
By Wes David 

Lots to communicate 
First I would like to welcome Othmar Vohringer, to the OWC board. Othmar lives in 
Merritt B.C. and has been a member of the OWC for 10 years. In an effort to get more 
involved with the OWC and to lend a knowledgeable helping hand, Othmar, has 
graciously taken on the role of British Columbia Regional Director. Welcome aboard 

Othmar, we look forward to working with you. 

It has been a whirlwind since the Alberta provincial and Canadian Federal elections, and lots of topics for the 
outdoor communicator to take advantage of. I won’t get into my views on either election but Bill C-6 and how it 
might affect hunters and anglers within the province of Alberta has raised quite a commotion from the normally 
quiet farming and ranching communities within the province. According to some documents and comments within 
the NDP party and their interpretation, if Bill 6 goes through it may affect hunting and angling on private land as 
private land may fall under the Occupational Health and Safety Act and Workers Compensation, which might affect 
workplace access for non-employees. 

Alberta farmers and ranchers have been protesting the Bill since its announcement through rallies, signed 
petitions, and driving agricultural equipment along highways and through towns to raise awareness of the bill and 
how it’s being, what many believe, “forced down the throats of Alberta farmers and ranchers”. Time will tell how 
far Bill 6 goes and how it will affect hunting and angling on private land within Alberta. 

On the water article ideas  
During 2015, the prairie provinces experienced drought-like conditions. Throughout southern Alberta, the water 
supplies of many reservoirs were down as farmers’ demands for water grew. Throughout Alberta, there was a 
variety of streams closed to angling as a result of warm water or low water conditions. Angling was closed to 
protect the fish within the closed water system from further stress that may arise from catch-and-release practices.  

However, it wasn’t only the prairie provinces feeling the effects. British Columbia, also experienced low water 
conditions in many of its river systems. Many BC guides and anglers were challenged during the 2015 salmon 
season. The only differences from the 2014 to the 2015 salmon season were the low water conditions within the 
river systems. The sockeye run in 2015 was also much lower than expected, prompting the Department of 
Fisheries and Oceans to close the main-stream Fraser River until early September. However, when the river did re-
open anglers were immediately rewarded with some of the best chinook, pink, coho, and chum fishing in years, 
which will surely prompt some future fishing and positive conservation articles and pictures in a variety of 
magazines. 

Staying with great western fishery article ideas. I was recently invited to a 
meeting in Calgary with Alberta Environment and Parks, and Montana’s 
Flathead Basin Commission. The meeting was to promote and get feedback on 
the “Clean, Drain, Dry” message to help eliminate the introduction of invasive 
aquatic species within Alberta, British Columbia and Montana. Although I 
couldn’t attend the Calgary meeting, I did have a lengthy phone conversation 
with two individuals from Missoula, Montana, and the message was very clear 
how fast and how much damage aquatic species can do to our freshwater 
systems and the importance of anyone who takes to the water to follow the 
Clean, Drain, Dry program, even if your boat never leaves your home province 
or state. 
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There’s a ton of easy to access information about a variety of invasive aquatic species and plant life across North 
America that’s available to anyone that spends time in the outdoors. Outdoor communicators are being asked to 
help educate and spread this important message through any and all of their contacts and networks especially 
during the coming spring when boats will be launched for a new fishing season across Canada and the United 
States. 

Show season 

Tradeshow season is upon us and the final preparations are underway for both the Calgary and Edmonton Boat & 
Sportsmen’s Shows. During a recent conversion with Pamela Ziwani, the Assistant Show Manager, she said that 
although we are experiencing a downturn in the Canadian economy with some uncertainty in the industry, they are 
extremely pleased that exhibitors continue to support both shows and both are very close to selling out. She 
believes it is a testament to Albertan’s love of the outdoors. Regardless of the economic climate, the outdoor 
lifestyle and adventure is something everyone can enjoy on any budget. 

One of my favourite things about the tradeshow season is catching up with fellow outdoor communicators and 
talking everything outdoors with fellow hunters and anglers.  However, what many don’t realize is that as a non-
profit corporation, the Canadian National Sportsmen’s Shows (CNSS) is committed to conserving Canada’s 
outdoors and instilling Canadian youth with an appreciation for nature and outdoor activity. The CNSS uses the 
proceeds from these shows to support and promote outdoor campaigns and programs throughout Canada. Since 
the first Show in 1948, more than $32,000,000.00 has been donated. So please join many other avid hunters and 
anglers at this year’s Calgary Show, February 4th through 7th, or the Edmonton Show March 10th through 13th, 2016, 
for all the outdoor related products, services and features. 

 
This column barely touched on the vast number of outdoor activities that can be communicated. However, as you 
can see there is a ton of outdoor writing opportunities in the near future. A fellow outdoor communicator once told 
me, “There’s a story in everything you just have to see it.” 

I hope everyone had a great 2015 hunting and fishing season and a Merry Christmas and Happy New Year. 

Wes David 
Western Region Director 
Email: wdsfishing@yahoo.ca 

  

mailto:wdsfishing@yahoo.ca
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Director at Large 
By Jeffrey B. Smith 

Here we are in a new year that promises plenty of new beginnings. By the time 
you read this sportsmen’s show season will be upon us across Canada and the 
USA. I plan to get out to a couple of them in Alberta including the local Medicine 

Hat show. I often find the small local shows to be full of great, untapped opportunities. Often the content 
at the smaller shows will surprise you in the type and amount of quality vendors who attend. These are 
usually small local businesses that cannot afford to display at the bigger shows but, more often than not, 
the big boys will make an appearance too. For example, last year in Medicine Hat there was a safari 
company from South Africa that booked booth space. It was very educational visiting with them in a very 
personalized setting vs the larger crowds found in Calgary or Edmonton. This is a trend I would like too 
see continue. 

This past waterfowl season in SE Alberta was a disappointment, especially after the promising start to the 
spring with full wetlands. By the time hunting season opened I found many of these wetlands were bone 
dry and completely devoid of birds. Recently I saw the Environment Canada winter weather projection 
for the west. They are expecting a very dry, warmer than usual winter across much of the Prairie Pothole 
Region. The spring outlook is for rain, so there might be a silver lining in a few months. Time will tell but I 
suspect that Mother Nature is about to take a breather from the wet seasons we have been experiencing 
the past number of years. 

I recently received word that Delta Waterfowl has hired two new folks to boost the Western Canadian 
area. Scott McGuigan has been hired to oversee the development of chapters in Alberta and Ontario. Tyler 
Riewe has been hired to coordinate fund raising for the organization across western Canada. Both these 
guys are avid waterfowlers from Calgary. 

Another interesting bit of news I came across is the opening of a new outdoor facility in BC. Mercury 
Marine Canada announced on 17 Dec 2015 the opening of a new 50,000 sq foot facility in Langley BC. The 
new facility is now the home of Mercury Marine Canada and Land ‘N’ Sea Canada. This expansion to 
Western Canada is a positive move towards faster, better service to their Western Canadian dealer 
network.  

Here’s to a busy, safe and productive year in the outdoors. Hopefully we can all find the time to get out 
just a few more times during the New Year and enjoy whatever Mother Nature throws at us in the way of 
adventures. 

Jeff Smith 
Director at Large 
Email: troutfly@telus.net  

mailto:troutfly@telus.net
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Awards Chair Report 
by Adrienne Radford 

BREAKING NEWS 

Ducks Unlimited Canada has changed the award that they so generously sponsor.  
Writers will no longer be limited to articles on “wetland appreciation.” The new award available to OWC 
writers is designed to reflect DUC’s philosophy that: 

“The outdoors community plays a pivotal role in conservation efforts across Canada. Hunters and anglers 
have, for decades, been the unsung heroes of sustainable wildlife and habitat management. Ducks Unlimited 
Canada, a leader in habitat conservation for more than 75 years, wants to recognize this immense 
contribution with the DUC Award in Conservation. 

This award will be presented to the articles which best capture the passion, commitment and conservation 
vision of the outdoors community. Submissions should demonstrate exceptional story telling that celebrates, 
explores, enlightens or investigates the individuals and achievements of this very special legacy.”  

DUC will continue to sponsor the DUC Award in Conservation for $1000.00, to be distributed between 
first, second and third place winners, anticipating an increased number and high quality of submissions 
into this award. Presentation of this award in 2016 and the continuation of the award into future years 
will be based on the interest OWC writers show with their submissions. Magazine, newspaper or Internet 
features and columns are eligible. Review your articles and submit those that qualify for the new DUC 
Award in Conservation. Get the competition going! 

DU Canada is also seeking writers to help in their initiatives to recognize conservation. For details, please 
check their website or contact: 

Nigel Simms 
National Manager, Communications and Marketing 
Ducks Unlimited Canada 
O: 204.467.3266 
C: 204.806.6250 
n_simms@ducks.ca 

As you prepare your 2015 entries for the Awards Program, please consider the work of others. With the 
introduction of the new Pass It On Award, sponsored by Bass Pro Shops, there are now two awards to 
recognize the contributions of active OWC members: 

1. Pass It On Award: This annual award includes a cash prize of $300 and is sponsored by Bass Pro 
Shops. It will be awarded to an active member of the OWC organization who best embodies the 
idea of passing the love/interest of the outdoors to younger generations, thus encouraging them to 
become involved in hunting, fishing and other outdoor pursuits. “Passing It On” can be through 
mentoring, photography, videography, writing, involvement in an activity, or any contribution 
considered to be appropriate by the Board of Directors. The Board of Directors will process the 
nominations and determine the yearly recipient. 

mailto:n_simms@ducks.ca
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2. Pete McGillen Award:  This award honors the memory of one of Canada’s outstanding outdoor 
writers.  

Details of these awards are found in this newsletter. 

The complete list of the rules and the official entry form can be found in this newsletter and will 
be available on-line at www.outdoorwritersofcanada.com. The entry form is available in both word 
and .pdf formats that can be completed on your computer, printed and submitted with your entry. 

PLEASE NOTE: 

1. Consult the rules, for example: 

GENERAL RULES FOR MAZAZINE AND NEWSPAPER/INTERNET COLUMNS AND FEATURES AND 
SPECIAL AWARDS. 
Entries must be in the original form in which they were submitted for publication (original 

manuscript). 
You must submit the work as it was submitted to the publisher/editor.  The work submitted 
cannot be the version that was edited, or revised by another person. Any version other than the 
original will lead to disqualification. We are trying to judge the writers skills only, not those of 
the editor, too.  The playing field must be kept level for all entrants. 

2. Entries must arrive by February 22, 2016 
I must be able to process all entries and mail them to the judges by the early days of March. 
I will not process any entry that arrives AFTER the deadline. 

3. Information about the awards is found throughout this issue of Inside Outdoors. Please review the 
requirements for each award and where to send your submissions. 

Thanks for your attention to the new award, rules, and sample entry form. 

Looking forward to receiving your submissions, 

If you have any questions, please do not hesitate to contact me at: 

Adrienne 
aradford@telus.net  
780-487-4931  

Entries must arrive by February 22, 2016! 

   

http://www.outdoorwritersofcanada.com/
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Pete McGillen Award 
OWC members should also consider submitting nominations for the Pete McGillen Award.  This award 
honors the memory of one of Canada’s outstanding outdoor writers. It is presented annually to a member 
of the Outdoor Writers of Canada who has, over the years, best reflected the aims and objectives of the 
Outdoor Writers of Canada. 

The award recognizes members who, during their professional careers, have met the following criteria: 

1. Stimulated interest and appreciation of the Outdoor Writers of Canada. 

2. Stimulated high standards of craftsmanship among professionals concerned with outdoor 
communications. 

Judges may use the following activities, either singly, or in any combination, as a base for making the 
award: 

a) Participation in the Outdoor Writers of Canada to promote excellence in journalism. 

b) Outstanding service to the Outdoor Writers of Canada, e.g., assistance and guidance to 
those beginning in the various fields of outdoor communication; continued effort toward 
enhancing benefits of services to members. 

c) Continued excellence in the written word, public speaking, broadcasting of TV presentation 
that stimulate interest and awareness in the Outdoor Writers of Canada, or the promotion 
of wildlife or habitat protection and/or rehabilitation projects. 

Nominations must be signed by at least two members in good standing of OWC and include a brief 
biography of the nominee and a summary of his/her accomplishments and achievements.  

Nominations are to be submitted to the Executive Director of the OWC at 
P.O. Box 934, Cochrane, AB T4C 1B1 and must be postmarked 

no later than February 15, 2016. 
For a list of previous Pete McGillen Award recipients and a brief biography of Pete McGillen, go to: 

http://www.outdoorwritersofcanada.com/awards-mcgillen.html 

  

http://www.outdoorwritersofcanada.com/awards-mcgillen.html
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PASS IT ON AWARD 
Sponsored by Bass Pro Shops 

The Pass It On Award is new for 2016 and includes a $300 cash prize. This annual award is sponsored 
by Bass Pro Shops and awarded by the Outdoor Writers of Canada (OWC) in conjunction with our annual 
awards program. 

The award is presented annually to one member of the OWC who best embodies the idea of passing the 
love/interest of the outdoors to younger generations thus encouraging them to become involved in 
hunting, fishing and other outdoor pursuits. "Passing It On" can be through mentoring, photography, 
videography, writing, involvement in an activity, or any contribution considered to be appropriate by an 
anonymous panel of three judges selected by the Board of Directors. 

Any Class A OWC member is encouraged to nominate a person worthy of this award. The submission 
must be completed on the form found in Inside Outdoors or on the OWC website and received via post or 
e-mail by the Awards Chairperson no later than February 22, 2016. 

Criteria Summary: 

· Must embody the spirit of passing on our outdoor traditions to our youth 

· Must be accomplished through mentoring, photographs, video, writing, involvement in an 
activity, or similar endeavor. 

· Nominees must be a current member of the Outdoor Writers of Canada 

Please contact the Awards Chairperson if you have any questions regarding this award. 

Adrienne Radford 
940 Wallbridge Place, N. W. 

Edmonton, Alberta 
T6M 2L7 

Email: aradford@telus.net 
 

mailto:aradford@telus.net
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Pass It On Award- sponsored by Bass Pro Shops 

Nomination Form 

When making your nomination, please consider that the award is to be given to a member of the Outdoor 
Writers of Canada who best embodies the criteria for the award: 

Criteria: 

· Must embody the spirit of passing on our outdoor traditions to our youth 
· Must be accomplished through mentoring, photographs, video, writing, involvement in an activity, 

or similar endeavor. 
· Nominees must be a current member of the Outdoor Writers of Canada 

This form must be completed and received via post or e-mail by the Awards Chairperson no later than 
February 22, 2016. 

Adrienne Radford 
940 Wallbridge Place, N. W. 

Edmonton, Alberta 
T6M 2L7 

Email: aradford@telus.net 

Nominator's Name:  
Member's 
Mailing 
Address: 

Street or Box number:  
City and Province:  
Postal Code:  

E-mail address:  
Phone Number for Best Contact:  
 

Nominee's Name:  
Member's 
Mailing 
Address: 

Street or Box number:  
City and Province:  
Postal Code:  

E-mail address:  
Phone Number for Best Contact:  

mailto:aradford@telus.net
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Written summary, with examples, of why the nominee is worthy of the award. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
Please do not exceed 500 words  
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2016 OWC Awards 
National Communication Awards  

Categories sponsored by Shimano and  
the Canadian National Sportsmen’s Shows: 
1. Newspaper/Internet Column 
2. Magazine Column 
3.  Books  
4. Television/Video 
5. Newspaper/Internet Feature 
6.  Magazine Feature - Hunting 
7.  Magazine Feature – Fishing 
8.  Magazine Feature – Other 
 
Categories co-sponsored by Leica 
9.  Photography - Fish and Wildlife 
10. Photography - Scenery, Landscape and Plants 
11. Photography - Outdoor Activities 

 

 

 

Special Awards 

 

Sponsored by Ducks Unlimited Canada: 
The Ducks Unlimited Canada Award in Conservation 

 

Sponsored by Len McRitchie 
The Brock McRitchie Writing Award 

 

Sponsored by Delta Waterfowl 
The Future of Hunting in Canada Writing Award 

 

Sponsored by Outdoor Writers of Canada 
Rising Star Award 

 

Sponsored by Canadian Sportfishing Industry Association 
National Fishing Week Writing Award 

 

SEE RULES OF SUBMISSION FOR FURTHER DETAILS 
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2016 OWC Awards 

RULES OF SUBMISSION 

 All entrants must have been either an Active, Associate, Life or Student member of the Outdoor 
Writers of Canada in 2015 and 2016. 

 All entries must have been published or broadcast between January 1, 2015 and December 31, 2015. 
All Internet entries must have been originally posted on a web site between January 1, 2015 and 
December 31, 2015. 

 All entries must be considered paid work. Paid means the creator received any form of taxable 
compensation. 

 You may not submit an entry that previously won first, second or third in the OWC National 
Communications Awards. 

 Only entries submitted directly by the author, photographer, producer or performer will be accepted. 

 Members may make two submissions per category in the National Communication Awards (categories 
1-11), but the same entry may not be submitted to more than one National Communication Awards 
category. However, entries submitted in the National Communication Awards may also be submitted 
to any Special Awards category: Delta Waterfowl - The Future of Hunting in Canada, Brock McRitchie 
Award, DUC Award in Conservation, National Fishing Week Writing Award. 

 Each entry in a category requires a separate entry form. Do not list multiple entries on a single entry 
form. 

 In the judging, each category must have a minimum of four entries. Should there be a shortfall in 
entries for any category, the entries will be held and be eligible for the following year. 

 A $15 fee per CATEGORY (one or two entries) must be included with your submission. Please make 
your cheque payable to the Outdoor Writers of Canada and reference “communication awards” on the 
cheque. Separate cheques for each category are not required. One cheque for total of all entries is 
satisfactory. 

 Tear sheets will not be returned. Photocopies are acceptable. Please highlight the date of publication. 

 A request for proof of payment for the entry must be provided if requested. 

 In addition to the prize money, first place winners will receive a plaque; and second and third place 
winners will receive certificates. 

 An entry may be disqualified if the rules for entry are not met and the entry form is not properly 
completed. Entry fees will not be refunded. 
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GENERAL RULES FOR MAZAZINE AND NEWSPAPER/INTERNET COLUMNS AND FEATURES AND 
SPECIAL AWARDS 

· Entries must be in the original form in which they were submitted for publication (original 
manuscript). 

· The identity of the author should appear on tear sheets and screen shots but may not appear on original 
manuscripts or photographs submitted for judging (books and videos excluded). This includes names, 
business cards, reference to business, and reference to photographs. 

· Three copies must be submitted for judging. Each copy must be individually STAPLED together. 

· One tear sheet or screen shot of published work must be submitted for each entry and must be 
STAPLED to entry form. For newspaper and magazine entries the date of proof of publication must be 
highlighted. 

· The tear sheet must show date of publication. If the date of publication is not indicated, also include 
the cover and table of contents. Photocopies are acceptable. Please highlight date of publication. 

· Internet entries must include a printed screen-shot of the published entry, showing the authors’ name. 
Written submissions must provide three hard copies of the original manuscript (with names, etc. removed). 
Judges will not look at Internet entries online. 

· All entries must be 12 point Times New Roman, and single spaced. In written submissions, use of colour 
print to highlight, attract attention, format or present information is not acceptable. Submission must be 
totally in black print only. 

Newspaper/Internet Column 
· column or blog must appear regularly in newsprint or on a website 
· must be outdoor themed 

Magazine Column 
· must appear regularly in a printed magazine 
· must be outdoor themed 

Newspaper/Internet Feature 
· must appear in newsprint or on a website (cannot be a regular column) 
· must be outdoor themed 

Magazine Feature Hunting 
· must appear in a printed magazine (cannot be a regular column) 
· must feature a hunting theme. 

Magazine Feature Fishing 
· must appear in a printed magazine (cannot be a regular column) 
· must feature a fishing theme. 

Magazine Feature Other 
· must appear in a printed magazine (cannot be a regular column) 
· may not be primarily a hunting or fishing theme but must be outdoor related 
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The Ducks Unlimited Canada Award in Conservation 
· must appear in magazine, newsprint or on a website 
· feature must capture the passion, commitment and conservation vision of the outdoors 

community. Submissions should demonstrate exceptional story telling that celebrates, 
explores, enlightens or investigates the individuals and achievements of this very special legacy 

The Brock McRitchie Writing Award 
· must appear in magazine, newsprint or on a website 
· must depict children learning about and/or enjoying the outdoors 

Delta Waterfowl - The Future of Waterfowl and Waterfowl Hunting in Canada Writing Award 
· must appear in magazine, newsprint or on a website 
· must feature the following:  

- hunting access, recruitment or advocacy 
- positive stories about hunting 
- methods to increase public support of hunting 
- incentives to take up hunting 

Rising Star Award 
· eligible writers are protégés within the OWC mentor program and/or writers who have 

received remuneration for no more than two published articles 
· only unpublished entries will be accepted 
· open to all subject areas related to the outdoors 
· manuscripts must be 500 - 1500 words 

National Fishing Week Writing Award  
· must appear in magazine, newsprint or a website 
· must promote the benefits of sportfishing and National Fishing Week in Canada 
· no entry fee  
· unlimited entries 
· Entry form must be mailed to  

Canadian Sportfishing Industry Association 
Suite 102 171A Rink Street 
Peterborough, ON K9J 2J6 

Post‐marked on or before March 31, 2015 

BOOKS 

· Eligible entries must be related to outdoor themes and may be published in e-book or printed format. 

· Three copies of published book or free access to e-book must be submitted for judging. 

· An entry in this category can be by a single author or co‐authorship, but all authors must meet 
eligibility requirements. Books written by more than two authors are ineligible. 

· Please note that books cannot be returned. 

TELEVISION AND VIDEO 

· Eligible entries must be related to outdoor themes and include those broadcast on television or 
internet, DVD, or for corporate use. 
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· Television and video entries must be submitted by writer, producer or performer only.  

· Three DVD copies of each entry are required.  

· If video entries are part of a series, only one episode of the series can be submitted. 

· Proof of production date may be requested. 

GENERAL RULES FOR PHOTOGRAPHY 

· Eligible entries must have appeared in newspaper, magazine, Internet, or gallery. 

· Entries must be in the original form in which they were submitted for publication. 

· Three 5”x7” printed copies of the photograph must be submitted for judging. 

· One tear sheet or screen shot of published work must be submitted for each entry and must be 
STAPLED to entry form. 

· The original photograph must be a single photograph, not a compilation, and must be printed from the 
original file format as submitted for publication. 

· Photographer's name must not appear on 5" x 7" photographs submitted for judging. 

· The tear sheet must show date of publication. If the date of publication is not indicated with 
photograph also include cover and table of contents. Photocopies are acceptable.  

· For Internet entries please provide a screen shot. Proof of publication date for Internet entries may be 
requested. 

PLEASE NOTE: Only 5” x 7” photographs will be accepted for judging. 

Photography  - Fish and Wildlife  
· must feature live fish, mammals, birds, or insects as primary subject 

Photography  - Scenery, Landscape and Plant 
· must feature landscapes, scenery or plants as primary subject 

Photography  - Outdoor Activities 
· must feature outdoor activities such as but not limited to hunting, fishing, boating, hiking, etc. 

as primary subject. 

PLEASE REMEMBER: 

Deadlines: All submissions, except the National Fishing Week Awards, must be RECEIVED on or before 
February 22, 2016. Submissions and entry fees (cheques made payable to Outdoor Writers of Canada) are to 
be sent to: 

Adrienne Radford 
940 Wallbridge Place, N.W. 

Edmonton, AB  T6M 2L7 
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2016 OWC National Communications Awards 
ENTRY FORM 

Member’s Name:  

Member's 
Mailing 
Address: 

Street or Box number:  
City and Province:  
Postal Code:  

E-mail address:  

Phone Number for Best Contact:  

Name of Award Sponsor:  

Category:  

Title of Entry:  

Publication Name:  

Publication 
Mailing 
Address: 

Street or box number:  
City and Province:  
Postal Code:  

Date of Publication:  

I (we) hereby certify that the above entry is my (our) original work and was initially published or broadcast during 
the calendar year 2015 and complies with the rules as set out by the Outdoor Writers of Canada. I also certify that I 
was a member in 2015 and I have renewed my 2016 membership. 

Complies with rules: 

Signature(s) _______________________________________________  Date  __________________________________________ 

Payment of Dues: 

Signature(s) _______________________________________________  Date  __________________________________________ 

I, _______________________________________________ hereby grant one-time publishing rights to the Outdoor Writers of 
Canada to publish my newspaper, Internet and magazine submissions in full and short excerpts from book and 
video submissions in the OWC newsletter, Inside Outdoors, and on the OWC website, 
www.outdoorwritersofcanada.com. My signature acknowledges my ownership of copyright to the manuscript or 
video. I am aware that I will receive no remuneration from OWC for publication of my work. Prizes will be awarded 
as available and as awarded by the awards committee. Awards will consist of first, second and third place per 
category. Cash and prizes will be distributed as available. Awards committee members, chairperson and others 
assisting in the awards program are permitted to enter the awards competition. The awards chairman has the right 
to refuse any submission that he/she believes contravenes the spirit or rules of the OWC awards program. 

Please provide contact information for your publisher or other local media who may be interested in publishing 
information about the OWC Awards Program and its winners. Help promote OWC! 

Publication Name and Contact Person:  

E-mail address:  

Phone Number:  

http://www.outdoorwritersofcanada.com/
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2016 OWC National Communications Awards 
ENTRY FORM 

Member’s Name: Joe Smith 

Member's 
Mailing 
Address: 

Street or Box number: 123 Big Buck Lane 
City and Province: Calgary, Alberta 
Postal Code: T2P 4R5 

E-mail address: smith@email.org 

Phone Number for Best Contact: 555-555-5555 

Name of Award Sponsor: Shimano/CNSS/Leica 

Category: Photography - Fish and Wildlife 

Title of Entry: Big Bucks 

Publication Name: Whitetail Whoppers 

Publication 
Mailing 
Address: 

Street or box number: 456 Whitetail Lane 
City and Province: Biggar, SK 
Postal Code: S5K 0H0 

Date of Publication: November 2015 

I (we) hereby certify that the above entry is my (our) original work and was initially published or broadcast during 
the calendar year 2014 and complies with the rules as set out by the Outdoor Writers of Canada. I also certify that I 
was a member in 2014 and I have renewed my 2015 membership. 

Complies with rules: 

Signature(s) Joe Smith                                                  Date  __January 15, 2016____________________ 

Payment of Dues: 

Signature(s) Joe Smith                                                  Date __January 15, 2016_____________________ 

I,      Joe Smith             hereby grant one-time publishing rights to the Outdoor Writers of Canada to publish my 
newspaper, Internet and magazine submissions in full and short excerpts from book and video submissions in the 
OWC newsletter, Inside Outdoors, and on the OWC website, www.outdoorwritersofcanada.com. My signature 
acknowledges my ownership of copyright to the manuscript or video. I am aware that I will receive no 
remuneration from OWC for publication of my work. Prizes will be awarded as available and as awarded by the 
awards committee. Awards will consist of first, second and third place per category. Cash and prizes will be 
distributed as available. Awards committee members, chairperson and others assisting in the awards program are 
permitted to enter the awards competition. The awards chairman has the right to refuse any submission that 
he/she believes contravenes the spirit or rules of the OWC awards program. 

Please provide contact information for your publisher or other local media who may be interested in publishing 
information about the OWC Awards Program and its winners. Help promote OWC! 

Publication Name and Contact Person: Whitetail Whoppers,  Bill Editor 

E-mail address: bill@whitetailwhoppers.ca 

Phone Number: 555-123-4567 

http://www.outdoorwritersofcanada.com/
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Business Notes 
By Don Meredith 
OWC Chair of Business and Governance 

A Cautionary Copyright Tale 
There is a widely held belief that whatever is posted on the World Wide Web is free for use by anyone. The 
thinking goes something like this: because I can download text and images to my computer, I possess them and can 
use those materials to make my own creations and post them on the web or otherwise publish them. As we all 
know (or should know), nothing could be further from the truth. 

Of course, you have the right to download, view and print anything on the web to which you have the right of 
access, as long as it is for your own personal use. However, if you copy something (e.g., an interesting article) and 
send it as a PDF to a friend (for example), technically you’re breaking copyright law, unless of course you received 
a licence to do so from the copyright holder. (On the other hand, if you just send that friend the URL [Internet 
address] of the site where you got the information, you’re O.K.) Now chances are slim that a content owner would 
get upset about you passing some information he or she posted on the web to someone else for their personal use. 
But where it gets dicey, inviting legal action, is if you or the person you sent the material to decides to use all or 
some of it for commercial purposes, such as to illustrate an article you want to sell or post on the web, promote a 
business on the web (e.g., a writer’s website) or in any other way claim it as your own. 

A case in point is that of a freelance marketing specialist who hired a web designer to create a website for his 
business (I’ve changed some details to protect identities). The designer used some of her client’s own photos but 
also used some from a travel website for whom the client had done some work. The new website was published 
and a few months later the client, who now owned the website, received a notice from a lawyer demanding $7000 
for illegally using one of the images. It turned out the rights to the image were held by a photo stock agency that 
sold licenses for use of its images. The freelancer immediately took down the image in question and contacted the 
lawyer and the agency. After some negotiations, he was able to reduce the penalty to $1500, still way too much for 
his small business. 

Now you could say that the marketing specialist should have known better, should have questioned the choices 
made by his website developer, and you would be right. But oversights do occur and people do make mistakes. The 
question in my mind is whether there was an agreement between the two that specified who would be responsible 
for obtaining licensing agreements for third-party materials used on the website. 

You could also question the extreme penalty exacted by the stock agency. Lawyers who have defended similar 
cases report that the initial penalty is a scare tactic to get the person to come-to-heel. Court judgments in such 
copyright infringement cases have not exacted anything near what was initially asked with regard to a single 
infringement. As such, it is questionable the agency would take the matter to court. Some lawyers have advised in 
such cases that the person take the offending piece down, apologize, make a reasonable counter offer and if that is 
not accepted, wait it out—endure the phone calls and threats—and the issue could eventually go away (the 
Copyright Act specifies that copyright holders have three years to take legal action after hearing of an 
infringement). But do you want to take the risk? 

Copyright Trolls…? 
As it turns out there are a few photo stock agencies that make considerable money from searching the web for 
illegal use of their photographs. Many of these businesses have fallen on hard times in the last few years because 
fewer clients are using their services. As a result they are selling the rights to photos for a lot less than they used to. 
And with many people believing that everything on the web is free, it’s not hard to understand why hunting down 
copyright infringers might fit into business models. 
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However, it appears that some of these businesses are using threatened litigation as the main source of income, 
and hence have earned the name “copyright trolls.” As described in an article on the website of the Canadian 
Internet Policy and Public Interest Clinic (https://cippic.ca/FAQ/Copyright_Trolls#is), copyright trolls “use a 
‘scattershot’ approach to litigation.” They search sites for offending material and have their lawyers issue a large 
number of demand letters in hope a substantial number of the potential defendants will agree to a settlement 
rather than go to trial. “Trolls know that it is cheaper to settle than to fight, and small businesses with an eye to the 
bottom line will take the most cost-effect route out of the mess.”  

How to Avoid “the Mess” 
Obviously, the best way to avoid being targeted by copyright trolls is to ensure you do not use material to which 
you do not have the copyright or licence to use. But as I said before, stuff happens, especially if you’ve hired 
someone to create something for you, like a website. Designers often pull materials off the web, including design 
formats, etc., to make interesting websites. This is O.K. as long as they have obtained the right to use the material as 
specified in a licence agreement. Ensure you have a written agreement with the designer that specifies he will 
acquire the associated licences and will provide you with copies of such agreements. It’s important to get written 
agreements concerning your right to use material you did not create. 

What if a Troll Targets Me? 
Disclaimer: I am not a lawyer. The following is what I’ve gleaned from my research on the topic: 

1. Determine they are correct. Did you or someone else create the offending image/text? If the latter, do you 
have a licence to use it? 

2. Does the offended company/individual actually hold the copyright or have an exclusive licence to use the 
material? Demand to see licence agreements that show the company’s interest. Trolls sometimes don’t have 
a legal interest in the material and are trying to scam you.  

3. If you posted something you shouldn’t have and you’re dealing with the legitimate holder of the copyright 
or exclusive licence, take the offending piece down, apologize and negotiate a lower penalty. Do your 
research. Determine what the company charges those who license their material. Courts will often use this 
information as a base to assign a penalty (e.g., 2 to 5 times the licence fee). An informed negotiator should 
be able to get the best deal. 

4. If the negotiated penalty still seems out of line, consider ignoring the whole thing. If you are forced to go to 
court, you should receive a settlement lower than what’s being demanded. However, as a lawyer once 
advised me: “It’s always best to settle out of court. If you go to trial, logic goes out the window and anything 
can happen.” Of course, the other factor to consider is the legal fee if you hire a lawyer. 

How do I Protect MY Content from being Used Illegally? 
Whether or not you use a stock photo agency, if you yourself post photographic and other content you’ve created 
on the web and you don’t want people stealing it, you need to take some basic steps. 

1. Mark all your material with a copyright notice. A simple notice at the beginning of an article, such as 
“Copyright © 2016 Joe Writer” lets people know you are serious about protecting your rights in the piece 
(in Canada, you do not need to register your copyright in a piece [although you can]. The fact you are the 
creator is enough, as long as you can prove it). A copyright stamp or watermark on your photos (routines 
available in some photo-editing software) similarly notifies viewers of your rights (indeed, photo stock 
agencies often use watermarks in the images they display on their websites). These steps won’t stop people 
copying your work but they will ensure that those people who might be thinking of using your material 
cannot claim they did not know of your copyright. 

2. In terms of photographs/videos to be posted, dumb them down. Don’t post the images as they came from 
the camera! Use photo-editing software to reduce the pixel density of the photo to 72 dpi (dots/inch, the 
web standard) for example, and keep the size of the photo relatively small (e.g., <6” wide). Do this before 

https://cippic.ca/FAQ/Copyright_Trolls#is
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you stamp or watermark your photo. Reducing pixel density makes your images useless to those who might 
want to use them in a larger format. 

3. Every month or so, put each of your name, title/captions and URLs of your articles/photos/videos into a 
search engine. Do the same with Copyscape.com. If you find an offending site, contact the owners and 
politely inform them they have violated your copyright. Demand they take the offending piece down and 
perhaps suggest a fee for its use (in cases of plagiarism, taking the piece down is the minimum they should 
do). If you wish to do more, you should contact a copyright lawyer. Access Copyright might be able to help 
you here. 

Note: Social Media Sites 
If you post photos and text on social media sites, such as Facebook, you have assigned certain licensing rights to the 
owners of those sites (check your user agreement; yes, the one few people actually read). For example, on 
Facebook the company can use any posting for whatever purpose they deem appropriate (e.g., advertising their 
services), and of course your “friends” can repost your material, where others you don’t know can see and use it as 
they see fit. These are usually not exclusive rights, but you should be aware of them. 

Congratulations to our new and returning members of the Board of Directors! You won’t regret your decision to 
step up! 

All the best for a profitable and healthy New Year! 

Don Meredith 
Business and Governance Chair 
Email: don@donmeredith.ca 

  

mailto:don@donmeredith.ca
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Registration is Free. 
Reproduction of your content shouldn’t be. 

Every day across the country individuals in schools, businesses and government copy 
excerpts from published works to obtain the valuable content they need to get their jobs 

done. But are you - the owners of that content - being compensated? 

If you’re a Canadian creator of published material talk to us about registration. Proceeds 
from the sale of our licenses are directly passed down to creators in the form of royalties. 

Why not get paid for the secondary use of your work? All you need to do is register. 

With Free Online Registration, 
Getting paid for your work is easier than ever. Just look at the benefits! 

Ø Royalties for the secondary use of your work 
Ø The annual creator repertoire payment (ask us for details) 

Ø Monthly updates on events and issues such as copyright reform legislation. 

Questions? Call 1-800-893-5777 today or register online at 
http://www.accesscopyright.ca/creators/ 

 

http://www.accesscopyright.ca/creators/
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OUTTAKES 
By Peter Brewster 

As outdoor journalists we always aim to sell our work, be it words or images; hoping that an adventure or assignment 
pays off and a picture's worth a thousand bucks. Travels take us to some very cool locations and time behind the 
camera is mostly aimed at illustrating and supporting a hunt or a fishing story. But they don't all sell, do they? There 
are photos taken for pleasure rather than profit when we've had enough of hands-releasing-a-fish-in-shallow-water 
shots, or yet another grinning face behind a rack. Hence this addition to Inside Outdoors, which I pitched to TJ and 
offered to kick off. I thought OUTTAKES might be fun (never mind the pun) and give a platform to photos members 
could share with like-minded people without resorting to Facebook! 

The images here are from more than 30 years of far northern canoe trips, which have defined my not-for-profit 
adventures and took me and my small group to some amazing places, including a couple of first descents of arctic 
rivers. I've deliberately avoided fishing or hunting images as I know plenty of members have far greater experience in 
those fields. Many were made as Kodachromes, and grabbed under less than ideal circumstances. Personal favourites? 
The Ungava pingo and the line of caribou crossing the Dismal Lakes. 

Photo #1 - George River, Quebec, July 1983: 

 

The final rapid on the wide, brawling George, 30 km up from Ungava Bay, is tidal. It was raining  
and about 8º C, river going one way and the tide coming up. It's the one rapid I would never run again  

under the same circumstances. Trip started at Cabot Lake, near Schefferville. Rollei 35S. 
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Photo #2: Weasel River, Baffin Island, August 1983: 

 

Taken on a 10-day hike (immediately after running the George River) up to Summit Lake and  
the Penny Ice Cap in Auyuittuq National Park, the year after the park opened.  

We were woefully ill equipped for the weather. Rollei 35S. 

Photo #3: John Hornby's cabin and grave, Thelon River, July 1985: 

 

Hornby and two young companions starved to death on the Thelon (Nunavut) in the winter of 1926-27.  
They were not found until 1928. Hornby was assessing the viability of the future Thelon Wildlife Sanctuary. 

 Trip started at Lynn Lake, Manitoba, and went to Chantrey Inlet in what is  
now Nunavut via the Thelon and Back Rivers. Rollei 35S. 
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Photo #4: Pingualuit crater, Ungava, Quebec, July 1988: 

 

Formerly the Chubb crater, 400 meters deep and 3.44 kms in diameter. Never thawed that year.  
Visited while on same canoe trip, from north-east corner of Ungava down to  

Povungnituk (now Puvirnituq) on Hudson Bay. Nikon 35AW. 

Photo #5: Unnamed lake on Ungava plateau, Quebec, July 1988: 

 

28-day canoe trip started when a Twin Otter on fat tires dropped us off on a high plateau in a blizzard. Had 
to drag the canoes across several lakes before finding open water. We made a first descent of the Arparlituk 

River, which connects Klotz Lake to Lac Nantais. Nikon 35AW. 
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Photo #6: Povungnituk River, Ungava, Quebec, August 8, 1988: 

 

Spent 30 hours lying on the ground with broken tents in 100-km/h wind. I could not stand.  
Canoes lashed together and weighed down with rocks to stop them blowing away.  

Town of Povungnituk lost a dozen big freighter canoes that night. 

Photo #7: Pingo after a storm on widening of 
Kogaluk River, Ungava, Quebec, 1990: 

 

Taken on a west-to-east crossing of Ungava Peninsula, two years after 1988 Chubb crater trip.  
Route was up the Kogaluk from Hudson Bay, over the height of land, along Payne Lake and  

down to Ungava Bay via the Payne River. Long before char camps arrived. 



32 

Photo #8: Caribou crossing the Dismal Lakes, N.W.T., August 1991: 

 

Dismal Lakes are between Great Bear Lake and Coppermine River. We accessed up the  
Dease River out of Great Bear, through the lakes, then down the Kendall River to  

the Coppermine and the ocean. Nikon 35AW. 

Photo #9: Payne River, Ungava, Quebec, August 1990: 

 

A rare Ungava muskox takes off after being startled on a sharp bend on the  
Payne River about 80 kms from the ocean. Nikon FE2. 
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Photo #10: Portaging through the Torngat Mountains, Labrador, July, 2001: 

 

We had paddled up the Labrador coast to Nachvak Fjord, then dragged up the Palmer River. This portage 
took us over the height of land into Quebec and the headwaters of the Korok River,  

then down to Ungava Bay east of the George River. Nikon 35AW. 

Photo #11: Rat River, N.W.T., July 1994: 

 
In the footsteps of 'Mad Trapper' Albert Johnson we went up the Rat River, through the Richardson 

Mountains and over the height of land into the Yukon. Then down the Little Bell,  
Bell and Porcupine rivers to Old Crow, Yukon. Nikon 35AW. 
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Photo #12: Fond du Lac River, northern Saskatchewan, July 2007: 

 
Trip was from Reindeer Lake, on the Manitoba border, up the Swan and Blondeau Rivers, across Wollaston 
Lake and down the Fond du Lac River to Stoney Rapids. The big Sask. sky was doing its thing. Canon SD750. 

.  
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Market News 
Here's an opportunity for an Alberta writer: 

Hey there, 

I am the principal up in Fort Chipewyan, Alberta.  I am looking for an Alberta author who is willing to go 
to some of our winter camps for Grades 5 - 12 and write books with the students. 

Any suggestions for specific people? Or leads on organizations that could help me? 

Someone needs to be 'tough' and enjoy winter camping...with students Grade 5—12, overnight for 3 to 4 
nights.  

The author must be willing to collaborate on writing a book with students and community, along with 
writing about the camp. Nothing complicated—basic children's story. 

We would provide a youth photographer. Or even gather the student's illustrations and art. 

 School name: Athabasca Delta Community School 
 Contact:  Kerri Ceretzke 

Sincerely, 
Kerri Ceretzke 
ADCS Principal 
Email: kerri.ceretzke@nsd61.ca 
 

  

mailto:kerri.ceretzke@nsd61.ca
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Market News 

 
I am writing to see if you can help us out. I am looking for freelance writers based in Canada to produce 
content for Big Rock's Canada website. To give you a little background, Big Rock is one of the largest 
distributors of outdoor sporting goods products in North America. We distribute fishing, camping, marine 
and shooting sports products. You can learn more about us at our US site: BigRockSports.com and our 
Canadian site: www.BigRockSports.ca. I am looking for writers based in Canada to produce content for 
our Canada website. Specifically, we’re looking for writers who can provide news/updates about the 
outdoor sporting goods industry in Canada. I’m also looking for writers with a business/retail 
background to create some how-to and advice articles for our Canadian dealers. Do you know any 
freelance writers who would be interested? 

Thanks, 
Shannon 
Content Marketing Manager 
Editor, Sportsman magazine 
1141 Jay Lane 
Graham, NC 27253 
Office 252.808.8274 
Mobile 336.301.3599 
Fax 336.578.1193 
sfarlow@BigRockSports.com 
BigRockSports.com 

  

http://bigrocksports.com/
http://www.bigrocksports.ca/
mailto:sfarlow@BigRockSports.com
http://www.bigrocksports.com/
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Market News 

 

I’m pleased to announce the launch of a new Canadian magazine called Canada Fishing Guide! Our 
primary goal will be highlighting interesting angling destinations from coast to coast. At this point we’ll 
be publishing a minimum of four full-length destination features in each issue that will average roughly 
2000 words each. Associated photos for each piece will be required as well with a minimum of six and 
possibly eight per article. 

We’re primarily going to be writing about specific lodges or outfitters, but a certain percentage of the 
stories will be more adventure based. Stuff like paddling in Quetico Provincial Park or hiking in Alberta. 

Beyond that there will be a good dose of more narrative pieces, simple stories about the outdoors and 
fishing. These will be a bit shorter, anywhere from 900 to 1200 words. At this point I expect to publish at 
least three narrative pieces in each issue. 

Out biggest challenge going forward will be finding writers who have either already been to an 
interesting destination or are willing to travel to one. 

Our premier issue was released on November 1 and is strictly in digital 
form. Going forward in 2016 CFG will be available in both print and 
digital form. Currently we’re starting with two very large thick and 
glossy issues a year, but that could change depending on how things 
progress. 

Regarding payment I would prefer interested writers or photographers 
to contact me directly at mike@canadafishingguide.net or call me direct 
at 905-630-8045. 

I’ve attached a snapshot of the cover of our premier issue. Hope 
everyone will be as excited about the concept and the possibilities as we 
are! 

Cheers,  Mike  

mailto:mike@canadafishingguide.net
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Market News 
QUERY CALL – CANADIAN FIREARMS JOURNAL 

As some of you may have already heard, I've recently taken on the position of editor 
for the Canadian Firearms Journal (CFJ). This is the bi-monthly, full colour print 
magazine of Canada's National Firearms Association (www.nfa.ca) . This is a major 
change for me, because instead of being responsible for just my own writing, I'll now 
be responsible for gathering the content of an entire magazine. 

I hope to build on the work done by the editors who have gone before me, make some constructive 
changes and grow the magazine in quality and size. Which, in turn, will improve the Association and the 
impact it can have on maintaining firearm freedoms in our country. Note that I won't be giving up 
freelance writing, as I still enjoy that creative process too much to let it slip away completely. 

As I write this notice, the first issue for which I'm responsible (Sept/Oct 2015) is just going into 
production. The last issue of 2015 will be handled much like my first one, on an ad hoc basis, but for all of 
the 2016 issues I'm sending out a query call. If you'd like to write for a Canadian firearms magazine, 
please send me your queries. You can find a full set of Writer's Guidelines at this Dropbox link (CFJ 
Writer's Guidelines ) and it should help in explaining the sort of material I'm looking for. The CFJ pays on 
publication and at $350-$400 for a feature article, the rates are reasonable. 

Please send your queries in a Word document, with one query per page. Place the working title, your 
name and contact info at the top of each page and then use 100-150 words to pitch me your story idea. 
Feel free to add a photo to the lower half of the page, if you want to show off your camera skills on that 
topic. Deadline for queries will be Sept 01, 2015. However, because of new products and political events 
there will always be some open slots in each issue; so if you have a great idea during the course of the 
year, send it along at any time, in the same format.  

Obviously, you're not going to send me any fishing or camping queries, but please don't send hunting 
stories either. The CFJ is a firearms magazine and any story should be focused on firearms, ammunition, 
shooting skills and accessories. The only way a hunting story would be suitable, is if the focus of the story 
is on the guns and related gear used. It's also worth noting that stories about people who use, make, sell, 
teach or otherwise work in the world of firearms are most welcome.  

I've prepared an editorial content calendar for 2016 and it too is located on Dropbox: Editorial Content 
2016. This is a rough guideline, but it should help in showing the sort of content I'm looking for. Cover 
photos are also required, so if you have something that might fit, please send me low-res samples. If you 
have questions, call or email. 

Al Voth 
Editor: Canadian Firearms Journal 
780-217-3190 
trigpres@telus.net 

  

http://www.nfa.ca/
https://www.dropbox.com/s/yn50ssavf4xpvnt/WRITER%27S%20GUIDELINES%20-%20CFJ.doc?dl=0
https://www.dropbox.com/s/yn50ssavf4xpvnt/WRITER%27S%20GUIDELINES%20-%20CFJ.doc?dl=0
https://www.dropbox.com/s/ex8x3fzrh2dhy3b/EDITORIAL%20CONTENT%20-%202016.doc?dl=0
https://www.dropbox.com/s/ex8x3fzrh2dhy3b/EDITORIAL%20CONTENT%20-%202016.doc?dl=0
mailto:trigpres@telus.net
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Corporate News 

 
Enjoy using the most comprehensive ski app available! Navionics Ski is FREE, for real! Benefit from a great app 
that represents our mission, “We start where the road ends™”.    

Navionics Ski contains over 2,000 resort maps worldwide with names of trails, lifts, lodges, ticket offices, 
restaurants, bars and more. Since our app contains such a rich repository of information, your day tracking will not 
only reveal statistics like speed, time, distance, vertical and elevation, but will also provide you with a record of 
every run and lift you took including names, distances and times spent on each!   

You can also explore nearly all the resort maps where the Ski World Cup events are taking place, like St. Anton, 
Austria; Wengen, Switzerland; Chamonix, France; St. Moritz, Switzerland and so many more. Go ahead, download 
the app for FREE, then study the slopes the champions are tackling!  

The app is available for iPhone and iPad on the App Store and on Google Play for Android phone and tablet. You 
can also see the resorts online with our WebApp!  

                               

  

http://click.icptrack.com/icp/relay.php?r=64105708&msgid=749349&act=Q1G1&c=522475&destination=http://www.navionics.com/en/ski-apple?utm_source%3DiContact%26utm_medium%3Demail%26utm_campaign%3DSki_2015_16_Season%26utm_content%3DNAV562_%25232_Ski_WorldCup_eBlast_EN
http://click.icptrack.com/icp/relay.php?r=64105708&msgid=749349&act=Q1G1&c=522475&destination=https://itunes.apple.com/en/app/navionics-ski/id739067626?mt%3D8
http://click.icptrack.com/icp/relay.php?r=64105708&msgid=749349&act=Q1G1&c=522475&destination=https://play.google.com/store/search?q%3Dnavionics%2520ski%2520app%26hl%3Den
http://click.icptrack.com/icp/relay.php?r=64105708&msgid=749349&act=Q1G1&c=522475&destination=http://webapp.navionics.com/?lang%3Den%23%406%26key%3Dw%257Dy%257DFroloL
http://click.icptrack.com/icp/relay.php?r=64105708&msgid=749349&act=Q1G1&c=522475&destination=http://www.navionics.com/en/ski-apple?utm_source=iContact&utm_medium=email&utm_campaign=Ski_2015_16_Season&utm_content=NAV562_
http://click.icptrack.com/icp/relay.php?r=64105708&msgid=749349&act=Q1G1&c=522475&destination=https://itunes.apple.com/it/app/navionics-ski/id739067626?l=en&mt=8
http://click.icptrack.com/icp/relay.php?r=64105708&msgid=749349&act=Q1G1&c=522475&destination=https://play.google.com/store/apps/developer?id=Navionics&hl=en
http://click.icptrack.com/icp/relay.php?r=64105708&msgid=749349&act=Q1G1&c=522475&destination=https://www.facebook.com/navionicsski
http://click.icptrack.com/icp/relay.php?r=64105708&msgid=749349&act=Q1G1&c=522475&destination=https://twitter.com/Navionics_Ski?lang=en
http://click.icptrack.com/icp/relay.php?r=64105708&msgid=749349&act=Q1G1&c=522475&destination=http://instagram.com/navionics
http://click.icptrack.com/icp/relay.php?r=64105708&msgid=749349&act=Q1G1&c=522475&destination=http://www.youtube.com/user/Navionics
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2016 Membership Renewal 
Yes it’s time to renew your OWC membership for 2016.  The annual dues are $90.00 
for an active, active/retired, or associate member and $40.00 for a student member. 

New members that joined after September 1, 2015; your membership is already 
dated to include your 2016 membership.  Life Members need not respond to this notice unless you would 
like to update your bio. 

Note: Membership renewals received later than January 31, 2016 
will be charged an additional $10.00 administration fee. 

Please be sure to include your current email address. 

Important 

Please Print Your Name Here: 

Bio Information (if this section is not filled out your bio will appear the same as last year) 

 
 
 
 
 
 
 
 

Please keep your bio information to 150 words or less. 

Email Address:   

If you require a receipt, please check here:  

Please mail this form along with your cheque or money order to: 

Outdoor Writers of Canada 
P.O. Box 934 

Cochrane, Alberta 
T4C 1B1 

Or pay online at: 
www.outdoorwritersofcanada.com 

  

http://www.outdoorwritersofcanada.com/
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2016 Corporate Membership Renewal 
The annual dues are $280.00 for corporate members. 

 

Important 
Please Print Your Company Name and Names of Primary Contact(s) Here:  

 

Company Information (if this section is not filled out your info will appear the same as last year). 
 

 

 

 

 

 

 

 

 

 

Please be sure to include the current email address of your primary contact person(s). 

Email Address(s):  

If you require a receipt, please check here:  

Please mail this form along with your cheque or money order to: 

Outdoor Writers of Canada 
P.O. Box 934 

Cochrane, Alberta 
T4C 1B1 

Or pay online at:  
www.outdoorwritersofcanada.com 

  

http://www.outdoorwritersofcanada.com/
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